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Instructions:

1. All questions are compulsory.

2. Figures to the right indicate marks.
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ENGLISH VERSION

Que.l What are the reasons that Corporate companies prefer marketing mix for their goods and  (10)
services?
OR
Que.l  Why marketing environment should understand? Explain by giving idea about marketing
intermediaries.

Que.2  Discuss the stages of consumer buying decision process. (10)
OR

Que.2  Discuss the need of market segmentation in detail.

Que.3  What is branding? Explain the requirements of branding. (10)
OR

Que.3  Explain product mix. Discuss the importance of packaging in detail.

Que.4  Discuss various factors affecting to the pricing for new products. (20)
OR

Que.4  Give detail information about the types of distribution channels.

Que.5 Discuss the importance of promotion for increase in sales. (10)
OR

Que.5 Explain the difference between publicity and advertisement.
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